CONDE NAST GLAMOUR

MEXITCO Y LATINOAMERTICA LATINOAMERICA

GLAMOUR LATINOAMERICA TO PRESENT
THE FOURTH ANNUAL GLAMOUR BEAUTY AWARDS

Hosted by Candela Ferro and Featuring Christian Meier, Aarén Diaz and Genesis Rodriguez

Miami, FL — (November 28, 2007) GLAMOUR celebrates the fourth annual GLAMOUR Beauty
Awards at SET Night Club in Miami Beach. The GLAMOUR Beauty Awards honor the year's best
international beauty products in a variety of categories, as chosen by the magazine’'s readers. Host of
ceremony for the fourth consecutive year will be television personality Candela Ferro, host of "Al Rojo
Vivo: Fin de Semana con Candela Ferro" on Telemundo and a former model who has become the face of
the awards. Celebrity presenters include Latin music sensation Genesis Rodriguez; actor Aarén Diaz;
actress Sonia Smith (“Pecado Ajenos”); Mauricio Islas (“Pecados Ajenos”); actor Christian Meier
("Zorro: La Espada y la Rosa"); television actress Monica Noguera, host of “Que hay de Nuevo con
Monica Noguera” on Telemundo; and marketamerica.com Senior Vice President Loren Ridinger.

Mar Abascal, editor-in-chief of GLAMOUR Latinoameérica, anticipates a record event. “This year is our
best show yet; it is so important to us to have our readers involved in the process of picking the
winners,” Abascal states. “GLAMOUR is the only magazine where readers vote for the best products. We
listen to what our readers have to say. Thanks to them, we have amazing products to present and
fabulous presenters to announce the winners. It is a night that we won't forget!”

This year's GLAMOUR Beauty Awards will be attended by more than 250 guests, with more than four
thousand five hundred reader’s votes tallied to select this year’'s fourteen winners, and editors presenting
five editor awards. Guests will be given the opportunity to mingle with beauty industry VIPs from all over
Latin America and the United States. Ecstasy Vodka, the chic new spirit, will provide specialty cocktails
for the evening. Guests will leave the event with the inside scoop on the year’s best beauty products, as
well as receiving a signature tote bag created by couturier Rene Ruiz. Following the awards ceremony,
guests will sojourn to Mansion nightclub for the Official GLAMOUR Beauty Awards After-Party.

Since its launch 60 years ago, GLAMOUR has consistently retained its edge, remaining the must-have
women’s glossy. "More than ever before, GLAMOUR is now the obligated reference to women of the
third millenium who follow the news on beauty, fashion and beyond through the world", said Javier
Pascual, President of Condé Nast Mexico and Latin America and Delegate Counselor of Condé Nast
International. Whether it is the latest fashion and beauty trend, or groundbreaking editorials on women's
issues and health, GLAMOUR Latinoamérica continues to break the mold with its unique combination
of style and substance. Each month, 1.2 million Latin American readers look to the magazine as their
guide to living a fabulous life. GLAMOUR Latinoamérica covers a variety of topics that interest
women, including fashion, beauty, health, and lifestyle and is published 12 times annually in Spanish.
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GLAMOUR Beauty Awards Winners 2007

“Best Mascara”

Black Out
Dior

“Magquillaje Color”
(Color Makeup)

Les 4 Ombres
Chanel

“Base, Polvo y Corrector”
(Base, Powder and Corrector)

Teint Innocence
Naturally Luminous Fluid Makeup SPF 12
Chanel

“Rostro Hidratante”
(Face Moisturizer)

Supremacie dia
Ebel

“Antiimperfecciones”
(Anti-imperfections)

Blanc Expert Neurowhite
Ultimate Whitening Spot Eraser

Lancbme
“Antiedad” Anew Clinical
(Anti-age) ThermaFirm Face Lifting Cream
Avon
“Solar” Sun Multi Protection
(Sun Protection) Anti-Wrinkle Sun Cream SPF 15
Biotherm
“Corporal” Good-Bye Cellulite
(Body Treatment) Nivea

“Fragancia Hombre”
(Men'’s Fragrance)

Boss Selection
Hugo Boss

“Fragancia Mujer”
(Women’s Fragrance)

Very Irrésistible Sensual Eau de Parfum
Givenchy

“Pelo Tratamiento”
(Hair Treatment)

Brillo Extremo
Pantene Pro-V

“Pelo Estilizado”
(Hair Styling)

Superficial Smoothing Liquid
TI1GI1 BED HEAD

“Pelo Basico”
(Basic Hair)

Brillo Extremo, Shampoo y Acondicionador
Pantene Pro-V
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“Pelo Coloraciéon”
(Hair Coloring)

Preference
L'Oréal Paris

“Mejor Producto Precio-Calidad” Age Renew

(Best Quality for Price) Max Factor
“Mejor Presentacion o Packaging” Insolence
(Best Presentation or Packaging) Guerlain
“Mejor Creativo-Publicidad” The One

(Best Creative Publicity)

Dolce & Gabbana

“Producto mas Innovador”
(Most Innovative Product)

Expertise 3P Screen Mist
Clarins

“Editor's Choice”

In White
Jesus del Pozo

***

Condé Nast Publications, a unit of Advance Publications, has been setting the highest standards of
editorial quality since the beginning of the 20" century. Condé Nast's print and online portfolios set the
benchmark for publishing excellence. One hundred twenty-seven magazines define style and modern
living for more than 150 million readers, and its 84 websites connect and engage with almost 24 million
unique users across the globe. Condé Nast Mexico & Latin America reach, month after month, almost
three miflion avant-garde stylish and influential readers.
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